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ABOUT US

COMPANY

Brand SMART NIRVANA was born with the sole purpose
of employing Empathy Design Principals of
Stanford D. School’s Design Thinking to product and
services to assist in Better Design Practices.

With the leadership’s 50+ years of cumulative experience
in user study, experience & product design, universal age
responsive design the team is well poised to revolutionize
the design facet of any company.

Our Outlook and Goal is to identify, define and
design Product & Solutions based on the “Core
principal of Empathy” for key stakeholders.
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THE TEAM

MANAGEMENT

Diya Sur

Founder & CEO
20+ years into user study & product design. Certified in Design

Thinking from Stanford & Digital customer experience from Google. Global Award

winner in Inclusive/Universal design principals. Usability, Design Thinking and Accessibility
evangelist - Innovation strategist at Oracle, preceded by Capgemini, Satyam and Lintas. Healthcare

evangelist and Public health professional from John Hopkins(online)

Aniruddha Sur
Delivery & Operations
Most part of a 20+ years career into Service delivery, design. Transitioned and

successfully delivered Patient Support projects for global pharma majors along with Remote Patient
Monitoring, Pharmacovigilance and Regulatory. Selected as core team for prestigious government

projects of Parliament museum, Indian Museum
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SERVICE LANDSCAPE

WEB & CREATIVE SERVICES PRODUCT SOLUTIONS & E-LEARNING CONTENT
Encompassing Branding DEMOS Responsive technology
& Logos designing product concepts, coupled with high end
Web Design & visualization, prototypes, Ul instructional design
Development design and development for provides the required edge

Marketing Collaterals companies like HSBC, Oracle for engaging learning

Provide services that Manage end to end
enable clients to design process
effectively meet

stringent requirements
across diverse
requirements
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HOW WE IDEATE & IMPLEMENT — DESIGN THINKING

Innovation by Smart Nirvana

Problem Area

We observe and document the
different real-life situations in any
typical ecosystem in order to develop
the Need Statement. create a “thick
description” of real-world behaviors.
This paves the way to

‘Identify Needs’, ‘Problem Areas’ and
all the stakeholders related to it.

We do extensive User study of
the eco system, Empathize (as
per Stanford D-School Design
Thinking Methodology) with
the stakeholders around the
problem area/needs, create
definite scenarios and
personas to ‘Deep’ understand
them and Define.

Ideate

Prototype

Once the problem area
and the stakeholders and
defined, we ideate the
solution keeping the core
value of Empathy. We
Implement the defined,
ideated, empathized
solution to bring delight to
all products and services.
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OUR END GAME

Innovation by Smart Nirvana

DESIGN —— design thinking
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experiences

We abide by Stanford D School Design Thinking
methodology of Empathize — Design — Ideate — Prototype
— Test which produces designs with a strong user and
trending market perspective. This helps us to blend
seamlessly business needs and user need for greater
customer satisfaction and delight.

There is this saying that creativity is mess — “we say not
true. It’s an Organized Deadline oriented mess”. None are
experts in this world — everyone is in constant learning
mode as we also think ourselves to be. We are forever
learning new methods and technologies to create,
innovate and design and that’s how we grow and keep
up with time.
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DESIGN THINKING

This is how it all starts — persona, mood boards, design strategy

Leslie

Director, Patient Access and Advocacy
Wwilh ten years of exper
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LOGOS

Creating identity for your start-up, or revamping your identity aligned to the current market scenario
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WEBSITES

Couple of our latest projects

t}%biayon

HOME ~ WHOWEARE  NEWSDESK  REACHUS

FIND A JOB

About Ab-jay-on

visit site visit site

SMART NIRVANA


http://www.krinotek.com/
http://www.abjayon.com/

WEBSITES

Couple of our latest projects
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Enabling Oracle Utilities

INTRODUCING SCORA XCHANGE

Partners

visit site visit site
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http://www.scoratech.com/
http://www.abjayonconsulting.com/

SOFTWARE PRODUCT MPE/ PRODUCT DEMO

Couple of our latest projects

~,SCORA

TECHNOLOGIES

Introducing ScoraXchange
Recruitment
Director
Placement
Director
Student
Dashboard

Students &
Campuses

Employers

Service

Vendors
Providers

https://marvelapp.com/3c6b7f1
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PRODUCT DEMO

https://www.youtube.com/watch?v=7XNUp9SNOa0&t=1s



https://marvelapp.com/3c6b7f1
https://www.youtube.com/watch?v=7XNUp9SNOa0&t=1s

WEARABLE AND ROBOTICS DESIGNS — KIDS 10T WEARABLES

Project(in partnership wi

th Trail Studio US) was to

design useful wearables f

or kid safety(IOT bangles)
, health(lOT diaper)
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ELEARNING CONTENT DEVELOPMENT

Brochures, Fliers, Posters, Leaflets & more

Prawns in Thai Curry

2 tablespoon fish sauc

He: \\m\ add moep«d garlic .md,
Add cuny hm md saut

R

Prawns in Ginger Sauce

8 spring onlons, chopped 5 cm piece fresh
dry

ml
chickén stock, aa and pepper, 12 devained
black tiger prauwns.
Place all the ingredients. e
peawns, in

and pepper to
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Storage Instructions

IFB prawns should be stored in deep freezer
S10°F Pocked KOF product shiid b soved
loosely inside the freezer compartment in
order to avoid chu

Defrostmg Instructions

Best (For full use)
fre ferably i th

ou need
as above.

inapacket

posing the
meat directly to water, til meat is fully
thawed

Never thaw at room
wnding water

Reme:
temper

hawwed.

IFB AGRO INDUSTRIES LIMITED

MARINE FOODS

Plot No. IND-5, Sector - 1|
Eas Calt Tounshp, Kolata 700107
83) 2642

ROTARY CLUB OF CALCUTTA OLD Clﬁ"ik

R 1. District 3290

8

14

President

: Rin Arup Banerjes » Secrefary : Rin Buddhadev Niyogi

Special Olympics
R Btnational sports programme for persons with mental Mée

HIGGINS SCHOOL

PROSPECTUS

PRI o, 2

Weekly Bulletin of

Club Number 28320




ELEARNING CONTENT DEVELOPMENT

Building engaging content for multiple subjects
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http://www./demos.smartnirvana.com/gst/story_html5.html
http://demo.smartnirvana.com/story.html
http://www.demos.smartnirvana.com/icfai/story_html5.html

END TO END 3D

Modelling, Texturing, Rigging, Animation, Lighting & Rendering

CIndian (Museum
(Kolkata

SMART NIRVANA



SMART

THANK YOU

@ SMART NIRVANA
20A, Dover Place
Flat 2D< Madhumita Paartment
Kolkata 700019

+91 63020 74392
connect@smartnirvana.com

www.smartnirvana.com
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